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Rightly said, ' if you can't go outside, go

within.' We strongly feel that this line sums

up what as an individual must do while the

world collaborates to battle #COVID19. 

despite the hardsjhips and pain, lockdown

across the globe has given time for the

nature to heal in itself as its by-product. 

 

 As a youth-led organisation , we channelised

our efforts starting from awareness,

providing relief materials, concentrating on

health & well-being, curating sustainable &

affordable products and hosting online

sessions on range of issues; inducing hope,

psoitivity and skills for a newer world. 

 

with this, we urge you to be a part of our 60

days journey as #YOUthofindiafightscorona
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FOUNDER'S
MESSAGE

Sailesh Singhal
F O U N D E R
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04  4

O V E R V I E W

 

3,000 PACKET BISCUITS

 

30,000 DRY RATION KITS

 

10,000 HAND-MADE MASKS

 

50,000 MEALS

 

100 BOTTLES

 

 

5,000 PCS SOAP

 

50 PPE KITS

 

 

10,000 PACKET

 PUFFED RICE

 

5,000 LTS. MILK

 

1,500 MIGRANTS & DAILY

WAGE EARNERS CONNECTED

WITH LOCAL AUTHORITIES

 

20 RARE

UNITS

 

4

46 LOCALITIES

140 KMS.

 



D O O D H  P I L A O

C A M P A I G N

APRIL  3 ,  2020

45



While our teams was providing relief kits across the country, we

realised that here has been an ardent decrease of consumption of

calcium and protein by the elderly people and growing children.

Thus, we took to providing milk as a nutrient to fulfil the

consumption of required nutrients. Hence, we supplied 5000 Litres

milk and distributed it to the families according to the needs of

the families. Approximately,  4500 families were benefited.
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D O O D H  P I L A O  C A M P A I G N
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H U G  P A C K :  

A  H U G  T H A T  H E A L S

MARCH  28 ,  2020

8



It is to be providing relief packs to the marginalised communities across the

country. Our teams are giving hugs in forms of relief packs across the country.

We have had served 50,000 cooked meals  and 30,000 ration kits including

biscuits, oil, flour, rice, spices, potatoes and onion. Some kits also included

puffed rice & soaps. 18 families who had just lost livelihood before lockdown

were specifically taken care of in the rural village of jalpaigur  and

Naxalbari.

HUG PACK
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ASTREAUS 
GYM & FITNESS10



4

A W A R E N E S S  A B O U T  S T A Y I N G  

H E A L T H Y  A N D  S A N I T I S A T I O N  O F

L O C A L I T I E S

 

MARCH  24 ,  2020

11
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Initially, along with TIS BY SAKHi; we initiated an awareness drive to about

the need of staying healthy, maintain swachhata in their neighbourhood and

localities and urged them to wash their hands. We also distributed home-

made sanitised bottles to people. Further, as the COVID19 cases were

increasing, our team took to sanitising 140 kilometres in more than 40

localities. Our teams volunteered to sanitise the areas by          

 themselves. 

S A N I T I S A T I O N



LOCAL HOME-MADE
SANITIZER

413

Shri

Shremanta, a

resident of

siliguri while

realsing that

the sanitiier

bottles are

expesive to

purchase from

the markets,

he took eforts

to undersatnd

the ingredients

by doing a

research and

created a

home-made

local 

 

sanitiser. further, he added a littleFRAGNANCE IN THE SANITISER. 

FEW LOCAL EXPERTS SUGGESTED THAT THIS LOCAL SANITISER IS AS GOOD AS 

ANY SANITISER. 



P E T I T I O N  T O  G O V E R N M E N T  I N  O R D E R

T O  P R O V I D E  B E T T E R  H E A L T H - C A R E

F A C I L I T I E S  I N  G O V T .  H O S P I T A L S  F O R

C O V I D  P A T I E N T S  I N  N O R T H B E N G A L

 

MARCH  29 ,  2020

1214

HTTP : / /CHNG . I T /DX7PB7FQGB



AN ONLINE PETITION WAS STARTED ON MARCH 29,2020 to upgrade and Provide

better health-care facilities in govt. hospitals for COVID patients in

NorthBengal. Unfortunately, ms. shristi singh and many other patients had

reported of the poor health conditions. we at once took to file an online

petition at change.org and 3900 people signed it within hours. within 24 hours,

office of the principal of north bengal medical college ordered for the

required health gears.

4

ONLINE PETITION
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J A N A T A  D E L I V E R Y :  

D E L I V E R I N G  G O O D S  A T  T H E  D O O R -

S T E P  D U R I N G  L O C K D O W N

12

MARCH  29 ,  2020
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JANATA DELIVERY

 

417

JANATA DELIVERY WAS INITIATED BY A TEAM OF MIGRANT WORKERS, COORDINATED BY

MR. SHIV BANSAL SO AS TO PROVIDE THE EASE OF MIND AND RELAXATION TO THE

PEOPLE THAT THE BASIC ESSENTIALS CAN STILL BE AVALIED AT THEIR DOOR STEP FOR A

SMALL CONVENIENCE FEE, WHICH WOULD DIRECTLY BENEFIT THE MIGRANT WORKERS.

THE DELIVERY PEOPLE WERE THE MIGRANT WORKERS AND WE WERE ABLE TO DELIVER

70 ORDERS IN FIRST 3 DAYS, BENEFITTING 350 PEOPLE. THE ORDERS WERE RECEIVED

THROUGH WHATSAAP AND THE DELIVERY WAS MADE ON THE FOLLOWING DAY. the 

migrant workers maintained social distancing and

wore adequate gears to safeguard themselves and

the basic essentials. this helped to provide them a       

job and also earn a living.
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W A S H  Y O U R  H A N D S  

C H A L L E N G E

MARCH  29 ,  2020

18



aloha

summer !

good  days

are  up

ahead !

419

ms. priyanshi jalan -  Co-

Founder, a tale of two

girls and a recognised

social media influencer

became the brand

ambassador for our

campaign #WashYour

HandsChallenge and

encouraged the young

people to wash hands

regualrly as a

preventive

WASH YOUR HANDS CHALLENGE
 

Measure and step from

#COVID19. 

after the kickstart given by ms.

jalan, 1000 youth took the

challenge and some of them

also encouraged and made the

people in locality, especially

amaong the marginalised groups

to wash their hands regularly. 
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S U S T A I N A B L E  F A C E  S H E I L D

M A S K  S N 1 9

MARCH  29 ,  2020
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4

aloha

summer !

good  days

are  up

ahead !
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ALong with UNEAKO, we

created a sustainable

face shield within a week

of the lockdown in india.

UNEako curated, designed

and manufactured the

product supported by our

team. these shields were

made out of used plastic

materials and used corks,

duly sanitised. 

SUSTAINABLE FACE SHIELD
 

These shields were not only

sold at an affordable rates,

providing scope of earning to

the marginalised communities

but were also distributed to the

frontline workers as a gesture

of gratitude by the youth of

india. we manufactured roughly

5,000 shields of which majority

of it are being used as

#INDIAFIGHTSCORONA
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S T R E N G T H E N I N G  G O V E R N M E N T ' S

L E A D E R S H I P

MARCH  30 ,  2020

22
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S T I T C H  Y O U R  O W N  

F A C E  M A S K

APRIL  1 ,  2020

24
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PROMOTING LOCAL AND SMALL SCALE EMPLOYMENT AND INSPIRING YOUNG PEOPLE TO

UTILISE THE TIME DURING LOCKDOWN WE STARTED THIS CAMPAIGN TO STITCH YOUR

OWN FACE MASK. MS. SHREYA, FASHION STYLIST AND EVENT MANAGEMENT

CONSULTANT BECAME THE BRAND AMBASSADOR AND ABOUT 3,000 VOLUNTEERS JOINED

IN STITCHING MORE THAN 10,000 MASKS AND DISTRIBUTED IT FOR FREE OF COST TO THE

FRONTLINE WORKERS. 

S T I T C H  Y O U R  O W N  F A C E  M A S K
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C O N N E C T E D  6 0  N G O S  W I T H

V O L U N T E E R S  A N D  D O N O R S

APRIL  4 ,  2020
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P O C K E T  M O N E Y  C A M P A I G N

APRIL  8 ,  2020

28



4

aloha

summer !

good  days

are  up

ahead !
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POCKET MOENY CAMPAIGN
 

AS a youth - led cso, we believe

in engaging through smaller

contributions and urged young

people and students to

contribute a part of their

pocket money and savings. the

pocket money was utilised in

providing ration kits and cooked

meals to the migrants and the

marginalised communities. 
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M I G R A N T S  &  D A I L Y  W A G E  E A R N E R S

C O N N E C T E D  W I T H  L O C A L

A U T H O R I T I E S

APRIL  10 ,  2020

30

we connected the

migrants and daily

wage earners

anywhere cross the

coutry by providing

them requisiite

local support by 

connecting

them with

district

authorities

and in making

them food

and shelter

available.

1500

migrants had

been

benefited.



H A D  O U R  S A Y  F O R  U N 7 5  

S U R V E Y

4

APRIL  8 ,  2020
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we urged young people from 22 states across the country in taking the

survey and have their say registered at un75 and more than 400 young

people have made their say heard through un75. 

H A V E  Y O U R  S A Y  I N  U N 7 5
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Y O U T H  K I  B A A T :  A N  O N L I N E

D I S C U S S I O N  O N  R O L E  O F  Y O U T H  I N

C O M B A T T I N G  C O V I D 1 9

APRIL  18 ,  2020

33



435

Y O U T H  K I  B A A T



1234

We had hosted sessions with policy

makers, diplomats, influencers,

actors, social activists, priests,

innovators, politicians, Counsellors,

youth leaders, journalists,

bureaucrats, Artists, health expert,

athelete and many more.
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A A O  D H Y A A N  K A R E

APRIL  29 ,  2020



4

INSPIRED BY HIS HOLINESS SRI SRI ravi shankar, we initiated to provide

meditation classes exclusively to our youth viewers led by gurudev himself

everyday at 12 noon and 7.30pm. 100 youth joined everyday to expereince

going within.

37

A A O  D H Y A A N  K A R E
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C H A L O  Y O G A  K A R E

MAY  6 ,  2020



4

Ms. divya agarwal, a

young yogini hosted

live yoga classes for

the youth of india for

a period of 15 days

for the young people

to utilise this time in

lockdown while at

home to also focus on

their heath and well-

being. 

 

there have been

about 5000+

different people who

have had joined with

her to learn basic

yoga aasanas over

the 15 days. 

 

 

39

C H A L O  Y O G A  K A R E
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K H O O N  D O  C A M P A I G N

MAY  7 ,  2020



4

There has been an acute

reduction of blood donors

during the lockdown due

to which the government

hospitals have been

affected vastly.

secondly, the north-

eastern region had been

affected because of its

geographical topography.

as a result our team in

north-eastern region in

jorhat hosted a blood

donation drive for the

collection of rare blood

units. 20 rare blood

groups were identified

and with support of the

jorhal medical college &

hospital were collected.  

K H O O N  D O  C A M P A I G N

41
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R E D E V L O P I N G  T H E  W O R L D

MAY  7 ,  2020



4

Along with TIIK, ISRCY, road to

rights hosted the role of

youth in post covid19 era in

redeveloping the world and

our communities along with

current regional responses. 

 

As it is an important

discussion and opportunity

that will lie ahead of us post

covid19, youth of india

partnered with rtr in this

discussion. it was highlighted

the need of continued digital

platforms during this decade

of action.

 

At the same time. the focus on

local and small business will

boost the economy and

promote self sustainability. 

R E D E V E L O P I N G  T H E  W O R L D

43
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B H A R A T I Y A  Y U V A  S A N S A D

MAY  9 ,  2020



4

We hosted the first ever digital youth parliament, giving the young minds to

get a first hand experience of how policies are framed and discussed in the

indian parliament. 105 students participated in this competition cum learning

session over two days.  in the end there was an outcome document

presented, consisting of smaller actions in their localities. 

B H A R A T I Y A  Y U V A  S A N S A D

45
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MAY  19 ,  2020

http://www.humandevelopment.va/content/dam/sviluppouman

o/vatican-covid19-response/doc-

newsletter/security/book/COVIDComm-Wk3-security-28-April-

2020.pdf

S C R A P  W E A P O N S



4

Youth of india pledged with The Centre for International Studies and

Diplomacy’s (CISD)  Strategic Concept for the Removal of Arms and

Proliferation and its Freeze initiative  (SCRAP) , which   was included in  The

Vatican’s newsletter on 28 April 2020, SCRAP was listed as an example of an

initiative promoting the freezing of arms production and supply. 

 

The Vatican stated that, <The Vatican Task Force on COVID-19 has

enthusiastically welcomed SCRAPs' initiative and intuitions and, it is giving

them public relevance, as you can see from the publication of our

newsletters on the Dicastery's website.=

 

S C R A P  W E A P O N S
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S U P P O R T E R S  &  P A R T N E R S



T E S T I M O N I A L S

449
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Youth of India and Youth of Norway, in particular have a lot of scope to come

together and take leadership together in localising and strengthening the

sustainable world we all envision for.

 ▬ Hon. Himanshu Gulati, Member of Parliament, Norway

Youth of India has a vast potential and it is important to engage and

empower the youth of our nation.

  ▬ MS. SOUMYA AGGARWAL

during such a pandemic, the entire team of youth of india has selflessly

stood for the needy people and is continuously working towards

climate action

 ▬ MS. DISHA ARORA

we have experiences and the youth has the capacity to implement it. we

would  love to together work on an project with youth of india.

  ▬ H.E. RODRIGO Alberto Carazo, Permanent rep. of costa rica to UN, NY

 i have been following the activities being done by youth of india and i

am glad that time and again, innovative initiatives have been led by the

team especially the unplastic india campaign

▬ MR. RICKy KEJ

it is important for youth of india to continuously localize innovative

solutions at the grassroot level and strengthen the economy from its

root.

 ▬ Mr. UDAY MAHURKAR



M E D I A  C L I P P I N G S

125012501252
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W A Y  F O R W A R D

As we enter into the decade of action, it is has become a necessity to

implement sustainable development goals at the local level.

#COVID19 pandemic has given all of us an opportunity to relook at our

lifestyle and our consumption behavioural pattern. it has indeed

helped us realise the importance of using the nature based solutions

and supporting and strengthening the usage of local sustainable

products. as rural economy is not only the backbone of the economy,

but also has the potential to preserve the diverse culture of the

region. thus, youth of india along with   our other ongoing projects,

would specifically work on the given aspects:

 

- Support and strengthen sustainable and innovative initiatives at the

local level, providing employment to the people

 

- Skilling the people, which would help the people to be competent to

be self-dependent in partnership with activate 1m1b

 

- Reserach and development of unique Nature based solutions in

partnership with uneako.



GLIMPSES OF THE SKILLS OF THE LOCAL PEOPLE IN THE Indian VILLAGES

MANUFACTURING SUSTAINABLE and BIOdegradable PRODUCTS.

451455





 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Organisational Report 
 

Heading towards YoutVolution 2047! 



 

 

www.youthofindia.org.in Twitter/Youth2047 

FB/YouthofIndiaFoundation +91-9093255555/ +91-1123015356 
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Engage, Empower & Evolve 

Reg. year 2019 

 

Brief Introduction 

 

Youth of India is a YOUth-led movement, evolved from the vision and successful and innovative 
campaigns hosted by Youth of Siliguri, a city in West Bengal in India, since 2015. Nepal had 
undergone a destructive earthquake, which led to massive destruction. The students from Siliguri 
wanted to extend their support for the people in Nepal, being 50 km away, by giving back to 
society. Hence, a group of young people came together to bring a difference. Dejected by the lack 
of support from various institutions as a group of students and not as a registered entity. Thus, we 
initiated The Pocket Money Campaign, inviting students and young people to donate from their 
pocket money. The entire city then poured in for the support, where the young people contributed 
Rs.1,50,000 from their pockets with some letters stating, ÒDear Sir/ Madam, I fought with my 
mommy to buy toffee for 2 rupees and here I am contributing for a better Nepal.Ó Thus, Youth of 
Siliguri - an inclusive platform for youth to make an impact in society was formed. We believe 
that every Indian is part of Youth of India; it is only that we have to reach out to them. Since then, 
Youth of Siliguri and then, Youth of India have had hosted various grassroot actions, national-
level campaigns, dialogues, discussions and strengthened our efforts in localising the Sustainable 
Development Goals (SDGs). 
 

Some of our initiatives include: 
 
 

1. North Bengal: Opportunities & Challenges: 
 

North Bengal is one of the most deprived regions in Indian state of West Bengal. North Bengal is 
culturally rich in its heritage and aesthetically beautiful, focused on nature-based Solutions. 
However, it is underutilised and unrecognised in its growth and expansion. Youth of India 
launched a conclave in the region to give it a new direction and roadmap towards connecting the 
various SDGs for the region. The conclave was a cross-cutting step of connecting the SDGs 
towards the development of the region and the state. The sub-themes of the conclave revolved 
around Goal Numbers 1 (No Poverty), 13 (Climate Action), 10 (Reduced Inequalities), 11 
(Sustainable Cities and Communities), 6 (Clean Water and Sanitation and Industry), and 9 
(Innovation and Infrastructure). The participants in the conclave also took the My World Survey. 
We also recognised ten grassroots activists who are working for the development of North Bengal. 



 

 

www.youthofindia.org.in Twitter/Youth2047 

FB/YouthofIndiaFoundation +91-9093255555/ +91-1123015356 
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North Bengal: The Way Ahead: (Video clip) 

https://youtu.be/xGqMZo0rNsI 
 
 

2. Darjeeling Votes: 

Darjeeling Votes is an initiative to bring about 

the voter awareness drive constituting the SDG 

17, Partnership for the Goals) and strengthening 

the Not Too Young to Run campaign launched 

by the Secretary-General Envoy on YouthÕs 

office. We led a mass voter awareness drive in 

the constituency on an innovative, zero budget. 

The campaign was reached out to more than 

300,000 young people and its purpose was to 

engage the young minds towards holding the 

member of parliament (MPs) contesting for 

elections accountable on their leadership 

towards implementing SDGs in their constituency.  



 

 

www.youthofindia.org.in Twitter/Youth2047 

FB/YouthofIndiaFoundation +91-9093255555/ +91-1123015356 
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3. UnPlastic India: 

  
UnPlastic India is an initiative by Youth of India Foundation in bringing about an awareness about 

eliminating the usage of single-use plastic, as envisioned by the Prime Minister of India in pledging 

to eliminate the single-use plastic from India by 2022. On 5 June 2019, UnPlastic India was 

launched by hosting the first-ever UnPlastic Ploggers Run in Siliguri in making UnPlastic Siliguri. 

UnPlastic India is working holistically in both bottom-up and top-down approach. At the grassroot 

level, in about 12 weeks now 50 institutions including colleges, schools, hotels, cafes, shops, 

offices, companies have pledged to incrementally eliminate single-use plastic; 1 dairy farm has 

successfully led the alternative for delivering milk in glass bottle than packaging in plastic; 18 

Non-Governmental Organisations have pledged to co-lead the movement in Siliguri. At the 

policy level, we suggested the Chief Minister of Sikkim in leading UnPlastic India; shared with 

the Honourable Prime Minister of India and the Lower House (Lok Sabha) Speaker in making the 

IndiaÕs Parliament Ð UnPlastic incrementally by suggesting the alternatives and made some 

Member of Parliaments to advocate about UnPlastic. Our team is further committed to have 1 

million young people pledge towards UnPlastic and suggest the government to pass a bill on 

UnPlastic. 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

United Nations Youth Climate Action Summit 2019 Article: 

https://www.republicworld.com/world-news/us-news/siliguri-boy-takes-kulhad-to-clima te-
action-un-gen-secy-impressed.html 
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4. Bending Curves: 

 
 
Jagriti Yatra is a 15-day, 8000 km trip train journey around India that takes selected youth to meet 
role models who are developing unique solutions to IndiaÕs developmental challenges. There are 
17,000 applicants throughout India and other parts of the world and the top 450 are selected for 
the journey. The train stops at 12 locations to personally meet exceptional change-makers who are 
bending the curves of India and its society. Youth of India founder, Sailesh Singhal, had the 
opportunity to partake in the programme and was inspired by the participants (yatris) on board. He 
realised the urgent need of advocating the Sustainable Development Goals (SDGs) on a larger 
scale for everybody to achieve their targets by 2030. Initially, it is essential to create awareness 
about on the SDGs through a bottom-up approach and letting it trickle down into society approach 
to achieve the Post-2030 Development Agenda. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

UNICEF Blog Bending Curves: 

https://blogs.unicef.org/blog/bending-curves/  
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5. The Pocket Money Campaign: 
 
The Pocket Money Campaign has been the fundraiser event for the rehabilitation of Nepal after 
the earthquake in 2015. The devastating earthquake has not only caused tremendous loss in Nepal, 
but has also brought about psychological trauma among the people staying in other parts of the 
world. The Pocket Money campaign, as the name suggests, is directly related to the pocket money 
of the individuals. In general, a youth gets INR 200 (approximately US$3.00) per week to spend 
for hanging out with their friends, buying their luxurious wants, etc. The aim of this campaign is 
to create an impact among the youth to contribute a small but significant part of their pocket money 
for Nepal. The result? If 10,000 youngsters contribute even INR 10 (approximately US$0.14) on 
an average, we are able to collect approximately US$1,402. The Pocket Money Campaign was a 
zero-cost initiative with not a penny to spend on any of our works. The city for the first time saw 
a chain of 200 youngsters walking together for a social cause. We ran a two-day collection drive 
on the streets. The marginalised sections of the society, including the cobbler and mango seller, 
had been more generous towards their contribution. We saw small kids, who fight with their 
mothers for money to buy chocolates, putting a few coins from their bags. We received letters and 
messages from the youth telling their stories of the reason behind saving their pocket money. A 
letter from one individual, Rabindra Sarkar, read ÒI wanted my pocket money to buy many 
luxurious pens, but I will help Nepal to be a very beautiful country.Ó We opened all the 86 boxes 
in public, collecting a total amount of INR 150,000 (US$2,061). 
 
Pocket Money Campaign Information Video Clip: 
https://youtu.be/cYIMpozLh3U
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6. Share One, Plant One: 

 

The United Nations Sustainable Development Goal Number 13 focuses on the need to take urgent 
action to combat climate change and to nullify its impacts through awareness-raising and human 
and institutional capacity on climate change mitigation, adaptation, impact reduction, and early 
warning. We learnt from the work of existing organisations that the maintenance of trees is more 
challenging than planting them. Thus, we wanted to share the message of ÒShare One, Plant One,Ó 
where distributed a plant, free of cost, and requested the recipient to plant an additional tree or 
plant in return for our favour. According to a survey of a small sample size conducted by our team 
in different parts of the city, we discovered that eight per cent of people will plant an additional 
tree apart from the given plant. Through our efforts we wished to create a behavioral change in 
people. There were more than 600 volunteers who joined us in campaigning. We hosted the cityÕs 
largest youth rally of 1,295 youngsters on the need to preserve the environment by creating a strong 
visual impact. During our peace rally, we utilised innovative handouts, placards, and flyers to 
spread the message on the need for conserving water. Nevertheless, the city saw the collaboration 
and dedication of the youth capacity distributing 100,001 tulsi (sacred basil) plants to the general 
population within merely seven days. 

 

 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

100,001 Tulsi Plantation Drive: (Video Clip) 

https://youtu.be/bnCVjZJosCM 
 
Tulsi Plant Distribution Article: 

https://www.business-standard.com/multimedia/video-gallery/general/school-kids-distribute-
tulsi-promote-gift-one-and-plant-one-scheme-36020.htm  
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7. Gandhi Talks: Role of Gandhi in Rejuvenating Youth & Localising 
 
SDGs 
 

It has been seventy years since Mahatma Gandhi departed from our midst, but his life and soul 
continue to animate humanity transcending national and international boundaries. His contribution 
to human development has been impactful to not be forgotten. The world today recognises him 
more as a compelling social innovator. Gandhi Talks revolves around his principles of non-
violence, peace, justice, sustainable Living, and environment conversation by leading a life related 
to the Sustainable Development Goals (SDGs). Indeed, the SDGs are a tool to explicitly 
understand the life of Gandhi.  
 
According to General Assembly resolution A/RES/61/271 of 15 June 2007, which established the 
International Day of Non-violence to commemorate, Gandhi's birthday, it is an occasion to 
"disseminate the message of non-violence, including through education and public awareness.Ó 
 
The journey of a boy to becoming ÒMahatmaÓ (great soul) is the message that is to be conveyed 
to youth, which aligns his life as a living message to implement the SDGs in oneÕs life through 
simple acts and measures. However, Gandhi has just not been instrumental by the life he led by 
example, but he has also been a catalyst for the betterment of society. Gandhi Talks focuses on the 
circumnavigation of these issues, which would be the first-ever talk series on Gandhi for the young 
people across the globe. Thus, SDGs in You is a framework to create an actionable roadmap for 
the young people to implement the values of the SDGs in oneÕs life and the idea of showcasing the 
Role of Gandhi in Rejuvenating SDGs. A series of dialogues were hosted throughout India to 
facilitate the discussion of the topic. 
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8. Mein Plasticwala (I am Plastic Person) 

 

Mein Plasticwala is an initiative to start cleaning and making the people aware about the urgent 
need to preserve the river and the water bodies. The other theme is to engage the individuals by 
making them responsible and accountable for the plastic pollution in the water beds. As of now, 
for more than 25 weeks; our team has worked tirelessly in reaching out to 5,000 households in 
creating door-to-door awareness drives of conserving the Mahananda (river) in Siliguri - which is 
the major water source for more than 5,000,000 people. At the same time, we have cleaned about 
1000 kilograms of plastic and waste out of the riverbeds. The continuous engagement of citizens 
at the grassroot participation in making our ocean tributary clean and taking them to further create 
a sensitization at one-to-one level; brings a two-way impact. Further, we propose to set up 
innovative solutions in keeping the river clean and healthy. 
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9. COVID-19 Digital Relief Efforts 
 
Youth of India collected in-kind donations from individuals during the COVID-19 pandemic in order 
to reach out to the marginalised communities. Below is a list of some of the organisation9s efforts 
during the pandemic.  
 
 

 

 

 

 

 

 

 

 

 

 

 

Website: 
https://indiafightscorona.godaddysites.com 
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10. HUG Pack - Hug That Heals 

Youth of India, along with other grassroots initiatives have been providing relief packs to 
marginalised communities across the country, including serving more than 50,000 meals, 
while providing dry ration kits to over 30,000 families. Our teams are giving socially 
distanced hugs in forms of relief packs across the country.  

The campaign is to encourage young people and kids to donate a part of their pocket 
money to fight COVID-19. The funds raised from the pocket money of the students and 
kids will be contributed to PM Cares, an initiative taken by the Prime Minister of India.  

It is to provide door-step delivery of ration and any other essentials during the lockdown 
period at free-of cost as volunteering in ensuring people do not face challenges while 
staying at home. It is specific to certain regions at present. We also give hand-made 
masks to beneficiaries so as to inspire them in stitching masks at home for people. 

 

 

 

  

 

 

 

 

 

 

 

 

 

 



 

 

www.youthofindia.org.in Twitter/Youth2047 

FB/YouthofIndiaFoundation +91-9093255555/ +91-1123015356 

 
 

 
             15  

 
12. Role of Youth in Localising Sustainable Development Goals Event  

On 21 January 2020, Youth of India along with 1M1B Foundation co-hosted an event with youth 
advocates in Constitution Club of India, New Delhi. The dialogue facilitated exchange of ideas 

amongst the participants.  

1 Million For 1 Billion (1M1B), is a social innovation and future skills initiative aligned to the 
Sustainable Development Goals (SDGs) in activating 1 million leaders who will impact 1 billion 
people to create a world with balanced prosperity. As young leaders of tomorrow, it is pivotal that 
youth are informed and engaged with the global vision for the future. Over the next ten years, 
youth will not only directly experience the outcome of Sustainable Development Goals and plans 
but will also be the key driver for their successful implementation. For this reason, youth can be a 
positive force for development when the knowledge and opportunities they need to thrive are given 
and are included in decision-making processes.  

With this objective in mind, 1M1B and Youth of India Foundation, organised a dialogue with Ms. 
Hawa Diallo, Chief. Civil Society Unit, Department of Global Communications, United Nations, 
Mr. Manav Subodh, Co-Founder 1M1B and Ms. Priyanka Chaudhary Raina, Co-Founder, Gracia 
Raina Foundation, moderated by Sailesh Singhal, Founder of Youth of India. The event witnessed 
the exchange of resources in strengthening the works implemented towards localising of the SDGs 
by both foundations across the country. 
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12. Youth Ki Baat 

Youth Ki Baat (Voice of Youth) is a platform designed to host sessions with leaders from various 
backgrounds discussion on specific issues circumnavigating around the broader theme of 
localising the Sustainable Development Goals in our society using social media. Overall, we have 
hosted 100+ e-sessions connecting with over 2.5 Million young people digitally.  

The E-Youth Ki Baat has connected with 888,000 people digitally over 30 days with over 30 
speakers during the COVID-19 pandemic to share knowledge amongst individuals, including 
youth activists, academicians, yoga gurus (teachers), spiritual leaders, ambassadors, influencers, 
bureaucrats, corporate, government officials, civil society members, to share ideas with youth to 
take action sustainably and locally.  
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On 28th of March, Monday along with Youth of India Foundation, Round Table India hosted the historic UnPlastic Mahananda Cleanathon. 
The drive took place in presence of Mr. Erik Solheim 6th Executive Director of United Nations Environment Program. 
The drive took place across the 15-17kms stretch of Mahananda River in 15+ ghats with over more than 4000+ people participation from Siliguri, Jalpaiguri,
Kurseong, Dabgram-Fulbari, Darjeeling, Kalimpong, Salugara & Mirik. 

Such a historic drive is happened for the first time ever in Siliguri as all the stakeholders of the life line of Siliguri (Mahananda River) participated including
private & government educational institutions, NGOs from diverse fields, religious institutions heads, spiritual organisations, soldiers, officers, NCC and many
more. 

Mr. Anil kumar DIG, CRPF was also present and congratulated Youth of India Foundation in leading UnPlastic Mahananda Cleanathon. The event was initiated
with Yagya & Mahananda Aarti to add the Indian cultural heritage for our international guest.

Mr. Erik remembering Mahatma Gandhi said, "Cleanliness is next to Godliness" & quoted the Vedas emphasising on the philosophy that the entire universe is
one and Indians are the major stakeholders of that belief. 
Further, he added that Youth of India Foundation have to come together in leading the goal of localising the climate action.

Un
MAHANANDA

Plastic

In his opening statement during the launch, Sailesh Singhal, Founder, Youth of India, remarked, " It is a privilege and honor to share that Youth
of India Foundation along with Dwarika group of companies have launched the Youth For Green Hydrogen ".

Mr. Mrinal, MD of Dwarika group of companies was present during the launch and he  pledged and committed for strengthening the youth
participation of Green Hydrogen in the region along with various other stakeholders.

Further, on the advise of Mr. Karkara, Founding Chair of Youth of India, the Sixth Executive Director of UNEP, Hon. Erik Solheim has kindly
accepted to be part of the the Global Advisory Board of Youth of India Foundation & Founding Chair of Youth For Green Hydrogen. 
In the important Key note address, Mr. Erik said, < Youth Leadership is key to create green solutions, I welcome the creation of Youth for
Hydrogen by Youth of India, youth hold the key to a green economy=

Emphasising on the Youth's role ," We need to empower youth to innovate to promote  Solar and Hydrogen Energy sources, " said Mr. Karkara 

This eco friendly event was hosted in Montana Vista attended by heads of various NGOs across the North Bengal region followed by cultural
performances by dancers and singers representing the local art forms of North Bengal.
. 
 

Global Youth body for Green Hydrogen Organisation launched by Youth of India Foundation & Dwarika Group, Siliguri
 

Youth4GreenHydrogen
LAUNCH OF



ENTREPRENEURSHIP DIALOGUE
Youth Of India

This is completely an honor for all of us in Siliguri to host the 6th Executive Director of United Nations Environment, Mr. Erik Solheim. 
After welcoming Mr Solheim in the airport by more than 500 volunteers of Youth of India Foundation with dhol & various cultural
performances on the way to hotel, Mr. Solheim met 15 young entrepreneurs of Siliguri from diverse fields & industries ranging from media,
education, real estate, exporters, manufacturers, iron & steel, charted accountants and many more. 

We are stoked to host the very first ever such Youth of India  Entrepreneurs Dialogue in Siliguri in curating leadership to build Siliguri as an
international hub of sustainable business in driving climate action.
Siliguri, being the gateway to the North-eastern part of India and the world, holds much significance as being a major area of trade and
commerce for the entire Eastern belt of the world strengthening the age old Act East Policy. Therefore, it becomes an important social
responsibility for Siliguri to also be a hub of Sustainable business practices that would lead and initiate all the other regions into realising
the impending dangers of Climate change and need for action to tackle this by engaging the major stakeholders of climate - social
entrepreneurs.

Everyone conveyed their warm regards to Mr. Solheim for his first ever visit and everyone signed to contributing in ending single-use
plastic by becoming UnPlastic and committed to building Siliguri as a hub of international business destination. 

Erik Solheim meets 15 young entrepreneurs of Siliguri hosted by Youth of India Foundation in curating Siliguri as an international
business hub of sustainability in Mayfair, New Chumta

Un CLASSROOMPlastic
Creating

Along with Doon Heritage School, Youth of India Foundation hosted an event with the school students on Students Leadership in creating
an UnPlastic Classroom for a Sustainable World in Doon Heritage School, Siliguri.

The programme began with mesmerising Rabindra Sangeet and kathak performance followed by the presentations actions undertaken by
the school in localising sustainability in this Decade of Action. 

Erik sir strongly advocated against using single use plastic and urged the students and the staff to make the school single-use plastic free
zone and encouraging environment friendly choices every day. Further, our Founder Mr. Sailesh made all the students take a pledge to
eliminate the usage of single-use plastic and called for Global Unplastic Day on September 17. The event was also graced by Mr. Apurba
Tamang, a singer and an influencer with more than 10million followers on various social media platforms.
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